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Consulting Expertise Includes:
Market Research & Development

PPLD Library Services

Using Databases (Reference USA, Business Decision, etc.)

Information Literacy

Nonprofits

Library Management
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MARKET RESEARCH –

WHY AND HOW YOU DO IT

Terry Zarsky

Strategic Services Librarian – Business

Pikes Peak Library District

531-6333 x6119

tzarsky@ppld.org

https://ppld.org

mailto:tzarsky@ppld.org
https://ppld.org/


WHAT IS MARKET RESEARCH?

 Finding out what the industry looks like.

 Who are the current competitors, vendors and 

suppliers?

 What is the target market? B2B or B2C?

 How big is it and how much money is available? 

What stage is it at?



YOU CAN PAY TO FIND OUT ALL OF 

THESE ANSWERS OR YOU CAN DO IT 

YOURSELF

 Internet or your local library?

 Most answers can be found by paying someone 

to do your research for you, but many of us can’t 

afford to do much of this and if we don’t know 

the questions to ask we can miss important 

information.



THERE ARE MANY SOURCES TO USE 

TO GET ANSWERS FOR YOUR 

QUESTIONS.

Some Resources at your local library

 Databases

1. All-in-One

2. ReferenceUSA

3. DemographicsNow

4. Gale Directory Library

5. Gale Business – Plan Builder 

















































































































































TERRY ZARSKY

STRATEGIC SERVICES LIBRARIAN – BUSINESS

PIKES PEAK LIBRARY DISTRICT

531-6333 X6119

TZARSKY@PPLD.ORG
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Questions?
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