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ATTRACTING MEDIA ATTENTION
& 

MAKING THE MOST OF YOUR 15 MINUTES



FORMER ANCHOR

FEATURE REPORTER

EMMY NOMINEE

BEST FEATURE REPORTING 
(COLORADO BROADCASTERS ASSOCIATION)

LAUREN FERRARA STORYTELLING & WHY WAIT 
STORIES

YOUR TURN!!!



What is PR and why is it important?

■ Free coverage

■ An opportunity for people to know, like and trust you

■ A chance to give back, inspire, or help others

■ An endorsement for your business

■ An opportunity to stand out from the competition

■ A privilege

■ An opportunity to showcase yourself as an expert in your field



PR is not….

■ A sales pitch

■ A guarantee

■ Something you can demand



PR IS STORYTELLING

PEOPLE LOVE PEOPLE

TAKE SOME TIME TO DIG DEEP INTO YOUR 
“WHY” & CRAFT A STORY THAT TOUCHES OR 
INSPIRES PEOPLE



BEFORE YOU PITCH

Is this newsworthy?
What can I show? What’s visual?
What’s the viewer benefit?
Who’s the character?
Is it a morning, evening story? A newspaper 
story?
Is there a news hook?



TYPES OF TV MEDIA COVERAGE

■ PACKAGE

■ VOSOT

■ LIVE INTERVIEW

– IN-STUDIO

– ON SCENE



WHAT IS A PACKAGE?

ON YOUR TURF

PRE-RECORDED

BEGINNING, MIDDLE AND END… WITH REPORTER TRACK

HAVE AT LEAST 2 SOURCES

EXCLUSIVE FOCUS FROM REPORTER (AND POSSIBLY PHOTOGRAPHER)

COMPARABLE TO THE TOP STORY IN THE NEWSPAPER

This Photo by Unknown Author is licensed under CC BY-SA

https://commons.wikimedia.org/wiki/File:Video_Camera.JPG
https://creativecommons.org/licenses/by-sa/3.0/


PACKAGE



WHAT’S A 
VOSOT?

■ VOICE OVER, SOUND 

ON TAPE

■ STORY ISN’T QUITE 

WORTH A FULL 

BLOWN PACKAGE

■ PERFECT FOR 

CHARITY EVENTS



WHAT’S A LIVE INTERVIEW?

Q & A FORMAT

LIMITED ATTENTION

3-4 QUESTIONS

NO MULLIGANS

ON THE SCENE OR IN-STUDIO



LIVE INTERVIEW



NEWS HOOKS
■ National news stories with a local tie

– Counseling after a tragedy

■ Current events you can latch onto

– Coronavirus

– Low interest rates

– Falling divorce rates

■ Ballot measures and city council initiatives

– Conversion Therapy Ban

– AirBnB restrictions

■ Special “Awareness” Months

– ADHD awareness month

– National Eat Healthy Month 

– Back to School

■ Social Media Days

– #loveyourdogday

– #selfcareday



The best stories…

Have a 
character

Have compelling 
visuals

Aim for your 
heart!



YOUR CHARACTER IS….

SOMEONE WHOSE LIFE YOU’VE 

IMPACTED

SOMEONE WHOSE BENEFITTED FROM 

YOUR WORK

YOU!



PREPARE 
YOUR 

VISUALS

What can the reporter 
taste, touch, smell, 
hear, experience?

Email photos, videos

Do NOT send a photos 
of a bunch of people 
standing next to each 
other



THE DO’S 

Research the journalist, media outlets, publications

Be brief (yet thorough) in your pitch 

Be prepared

Be accommodating 

Respect the journalist’s job. It’s not to give you free advertising!

Send photos/video in advance

Incorporate the reporter/anchor when appropriate

Tag the station & the reporter in your social posts

Write a thank you note



DON’T…

Use the words ”fake news” or “real news”

Say “wouldn’t it be nice to share a good 
story for a change?”

Badger them for an answer

Try to dictate their coverage

Cry wolf!

Wait! Say yes immediately!



THINGS TO KEEP 
IN MIND

■ MOST PEOPLE WILL SEE YOUR 

STORY ONLINE

■ USE SOCIAL MEDIA

■ TAG EVERYONE INVOLVED

■ CONNECT WITH THE JOURNALIST



MY “PRE-SHOW” RITUAL

Tongue 

twister

Stretch 

your 

mouth

3 yoga 

breaths

Visualize 

your  

viewer
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