ries For Artists
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Brandon Lee - Owner - Edison Apps, LLC

Digital Marketing & Website Dev SME

Core Mission "Help Small Businesses

connect their analog and digital worlds to
Mmake smarter business decisions"
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1.Start with Domain/username

2 gecure Digital Assets

3. DIY or Hire for Website Dev

L,.Create Brand Awareness Ads
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- 1.Consistency

Pick Your /

_ COMPANY'S &
~, DOMAIN?

S

2.Name Availability

3.Simplicity



Do's & Don'ts for your /

4

COMPANY'S -
~, DOMAIN?

N
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Be consistent across all digital assets
Domain name = Username

Use Simplest Version of Domain
Keep it simple, common, and memorable

Use Domain Security/Privacy
Keep vour personal info safe, out of public

Use available tools to help vou

www.namecheckr.com
« www.namechk.com
. domains.google.com

oonts 7

Use a hon-branded email account
@gmail, @vahoo, @outlook

Mix and match usernames
Keep it consistent across all platforms



Secure Digital Assets /
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1.Setup branded 2.5ecure Usernames 3.Be Visible in Your
email on all Social Platforms Industry




BRANDED EMAIL

Domains.google.com

Create a forwarding email (Free)
or
Create a workspace email (S6/month

“100 email alias are free via google when you
purchase domain.

Strategically use to funnel leads, social accounts, etc



SECURE
USERNAMES

Use branded email to secure social accounts

(all industry specific platforms)

(platforms your customers are already on)

"Best Social Media Platform for
(blank is your business vertical)




VISIBILITY

Research Your Top Competitors:

* What platforms are they on?

* How does their website look?

* Do they use branded emails?

* What search terms drijve
traffic to their website?

* Are they running ads?



How Do You Build Your /

COMPANY'S
~. WEBSITE?
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What is //

THE PURPOSE OF ~

YOUR \
WEBSITE?

1. To inform/educate consumers
2. Present your brand/products/services
3. Generate Leads for sales channels

4. Build Trust

r i



DIY

1.How tech savvy are you?

WHAT 1O
CONSIDER FOR

4 How competitiv
‘\\..,- Dlv... .

o How good are your competitor's websites? | ——

portant is SgO for gaining new customers?

ur marketing

.--"'-

d_,_..._.-'-""”

2 What is your timeline?

your website need to be?

3 How complex does

e is your vertical?

b.How im

w important is your website to yo Platform Options

c.Ho
iX?
and sales Mix? | Squarespace
S L Wix
- Weebly E

P g -

Webflow




1.Do you have a budget?

3 Which platform do you want your site built on? E GON
ons do you need/want? ' HIRINgIREDREl‘f

2 What is your timeline?

4 \What techincal integrati

5.Who will maintain the website once it's launched?

6.How often will you make content changes, need to
add new content, add landing pages for ads? Platform Options
& Wordpress
\ Shopify
e _ BigCommerce -
: _',T___ﬂ“__‘;\fk“:“;:‘:' D

. e .
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BRAND
AWARENESS

Consumers and Businesses don't kKnow you exist

Brand Awareness Ads are super powerful and affordable
ways to gain marketshare for your business

Build a Brand Awareness Ad budget

Use the Ad platform where your target audience is already active
(FACEBOOK ADS, GOOGLE ADS, TIKTOK ADS)

Create landing pages on your website for ads to send traffic to
(Do not use your homepage for this)




EMAIL

brandon@edisonappsco.com

CONTACT
us crh

Fal i o

SMALL BUSINESS MARKETING AGENCY




Please tell your business friends
to find us at www.larimersbdc.org

fRONinEYE -

Follow Larimer SBDC on social media for upcoming
events, daily updates, small business tips and
insights...

COMMUNITY COLLEGE AL o R

Sustaining Sponsors . ®
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