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“Data makes your }R/f
briefcase heavy... /H\rf‘

insights make yourich.”

N
— Niall Fitzgerald, Former Chairman of Unilever AY/~
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DATA TELLS A STORY

Data is more than how many

visitors you have on your site.

e Where are they from?
e How did they find you?

e What do they find most
interesting?

e What sparks their
curiosity?

Grow with Google
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http://drive.google.com/file/d/1-s7ZfspE1pgQnGU2eTYsWAx8rC7fHNBk/view

AGENDA

© INTRO TO GOOGLE ANALYTICS

Understand how Google Analytics can help you make better business decisions

? UNDERSTAND YOUR ACCOUNT

Get to know basic features and reports

? GOOGLE ANALYTICS SEARCH BOX

Use everyday language to get the information you need

? USE GOOGLE ANALYTICS WITH GOOGLE ADS

Link Google tools for better results

O RECAP & RESOURCES

Grow with Google



Intro to Google Analytics
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Meet Eva v }) v

and Ricky !!
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GUT INSTINCT VS DATA-DRIVEN DECISIONS

Eva and Ricky:

e Knew their face-to-face customers
loved fashion with authentic designs

e C(Couldn’t understand why popular
localitems weren’t selling online

e Started using Google Analytics

I &
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SMART GOALS

Grow with Google
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HAVE BUSINESS GOALS

Eva and Ricky set a goalto increase
visitors by 10% from three target cities

in the next quarter.
e (reated city-themed designs

e Focused socialmedia and
advertising on those three cities

e Monitored progress with
Google Analytics

Grow with Google



Ideas:
e Sales
e Jecads
What are S
ppomtments
e Phone calls

yo ur g O a IS ? e Foot traffic

e Downloads
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WHAT IS GOOGLE ANALYTICS?

Google Analytics is no-cost
online-toolthat you can use
to understand behavior on
your website and mobile app.

.l Analyties | Reports snapshot X +

& = C (O & https://analytics.google.com/analytics/web/?utm_: 1_medi m_ i 1t#/p213025602/report... ¢ M °
. All accounts > Demo Account Q e Tt - - .
« al Analytics  GA4 - Google Merchandise ... ~ Ty searching "top countries by users 0 i
Last 28 days .
M) | Peportssnapshot Reports snapshot & spz-ot10,2001 v K A
Realtime
Q@ O Avsers | Add
Life cycle ~
€
»  Acquisition —
B ., Engagement Users New users Average engagement time (D Total revenue
» Monetization 83K 74K Tm 46s $195K
Retention
K
User A
» Demographics 4K
»  Tech
2
0
2 03 10 7
Sep Oct
& USERS IN LAST 30 MINUTES 7 Insights (D
< 140

e —————
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WHY USE GOOGLE ANALYTICS?

Understand what your
website visitors are like and
how they behave.

Learn which marketing
strategies are really
working..and which are not.

Make better decisions about
your business.

Source: Black Illustrations
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WHY USE GOOGLE ANALYTICS?

Understand what content

your audience is interested in.

4

Create more content
that your audience wants.

O

Evaluate which channels

drive the most conversions.

4

Focus marketing campaigns
on the right channels.

Grow with Google



GOOGLE ANALYTICS IS EVOLVING

Google Analytics 4

Is privacy-focused and reports across
websites and apps in one interface.

Allnew accounts automatically use
Google Analytics 4.

Property IDs have numbers only:

(XXXXXXXXX).

Universal Analytics

The older version of Google Analytics will
stop collecting data on July 1, 2023.

Universal Analytics properties should be
migrated to Google Analytics 4.

Property IDs start with UA and end with
numbers: (UA-123456789-1).

Grow with Google



SET UP GOOGLE ANALYTICS FOR THE FIRST TIME

o e . Google Marketing Platform For Small Businesses  For Enterprises  Resources Blog Partners  Support
e Visit g.co/analytics .

Analytics Overview Benefits Features

e Tocreate anaccount, F o

click Get started today Get essential

e Setup a property in your customer
Analytics account. insights.

Get a complete understanding of your customers across
devices and platforms. Google Analytics gives you the tools,
free of charge, to understand the customer journey and
improve marketing ROI.

Get started today

Quick Tip:
Google Analytics on CMS platforms
g.co/grow/platforms

16 Grow with Google



HOW TO MIGRATE FROM UNIVERSAL ANALYTICS TO GOOGLE ANALYTICS 4

| ( Setup Assistant )
M Analytics /eb Site Data ~
® Access the Setup Baamaa Lt e

ADMIN USER

Assistant from the Admin ‘o
. i By AccountSetings & [J cAdsewpassistant B ett
tab, in the property - I - og— R
' Y AlFiters iy Ac iagement = Goals
column. - Pmm— —
W Trashcan Y Fin
e Follow prompts to create a o
Google Analytics 4 ——
22 seqm
property. ® o
i Mutic et
[ cust nel
¥ Custom Alerts.
o, E—— 13 Scheduled Emails

Q [ Saved Reports
Admin 2 oo
Q u ick Ti p . o ©2021Google | Analytics home | Terms of Service | Privacy Policy | [0 Send feedback
.

Migration support at
support.google.com/analytics
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Understand your account
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YOUR GOOGLE ANALYTICS ACCOUNT

e The Home page shows
information based on
your past behavior in
your Analytics account.

e Allows you to navigate
around Analytics.

e Scrolldownto see more.

19

. All accounts > Demo Account Q - . . .
Al Analyties  gag- Google Merchandise ... ~ dhysearshingpatiianaysie CHC? B
M Home
Average engagement time @ Total revenue @ USERS IN LAST 30 MINUTES
m 27s $53K 153
m Reports Lag% 177%

USERS PER MINUTE

@) Explore Inilininliiilin.

TOP COUNTRIES USERS

United States 99

@ Advertising . Canada 12
o Germany 6

Poland 6

Jun
d Brazil 5
) View reports snapshot —> View realtime —»

B Configure

Recently viewed

[@ Insights [ Reports snapshot (] Gender: male [ Demographic de’ N
today today todey today
=]
o3 Because you view frequently

Grow with Google



GOOGLE ANALYTICS REPORTS

e Gettoknow
different reports.

e C(Customize so the info
you want to see most
often is highlighted.

All accounts

_|| Analytics

Q. Try searching "measurement ID*

@ Miusers | Add comparison +

eports snapshot © ~
M Home ¥ g
m Reports Users New users
76K 67K
@) Explore
@ Advertising
EEH Configure 2
Retention
User
~  Demographics A Insights @

Demographics overview
Demographic details
~ Tech

Tech overview

&

Q CUSTOM INSIGHT
Conversions spiked
On August 17,2022

Q' CUSTOM INSIGHT

Conversions spiked
On August 16,2022

Average engagement time @ Total revenue @

2m 08s $200K

o7 i\
Aug

WHERE DO YOUR NEW USERS COME FROM?

New users by First user default channel grouping ~

raidsearch [

Display

Referral [ ]
1

Paid Video

Cross-network

Lact28days Jul 21- Aug 17,2022 ¥

< A

USERS IN LAST 30 MINUTES

120

USERS PER MINUTE

TOP COUNTRIES USERS
United States. 80
China 7
Canada 7
Russia 5

India 3
View realtime -
WHAT ARE YOUR TOP CAMPAIGNS?

Sessions v by
Session medium +

SESSION MEDIUM SESSIONS
(none) 48K
organic 37K
cpe 12
referral 1K
affiliate 262

Grow with Google




STANDARD REPORT OPTIONS

e Sclect date range.
e C(Customize filters.
e Add comparison.

e C(Customize and save.

i 2 & B8

All aeeounts » Demo Accoun

Analytics GA4 - Google R SA last week" LL}
Add p
Reports snapshot C Om arlson Date Range
Realtime
.
Life cycle =~ Fllt crs Sessions ~ by Session medium + Sessions v by Session campaign ~
NGy SESSION MEDIUM SESSIONS SESSION CAMPAIG.. SESSIONS
Acquisiton grepviews organi 374K organic 541K 1009693 1 G...ner ~ Test 13K
Liseracquiciion (none) 257K (none) 373K 1009693 | Go..rts (set 0) 4.5k
Traffic acquisition referral 112K referral 234K 1009693 | Go...rts (set 3) 3 8K
» Engagement (data deleted) 55K (data deleted) 82K E)sys 16...W - YouTube 341
»  Monetization pe a2k ope 39K 1009693 G... (Us/Cali) 271
Rateneice: affiiate 51K affliate 79K 1009693 | Go...rts (set 1) 21k
email 13K email 38K 1009693 | G...es (set 0) 1.8K
User ~ - g -
Ellemegrephics View user acquisition — View traffic acquisition — View Google Ads campaigns -

Demographics overview
Demeographic details

b Tech

§2.50

$2.00

$1.50

$1.00

Grow with Google



REALTIME: WHAT’S HAPPENING RIGHT NOW?

e Watch results as
you test changes.

e Monitor mmediate
effects on site traffic.

e Determine if a promotion

drives traffic.

All accounts > Demo Account

GA4 - Google Merchandise ... ~ Q. Try searching "path analysis®

..I Analytics
Reports snapshot s 5
fn Realtime overview @ ~

Realtime p— ..
@ Alusers - Add comparison + |

Life cycle ~
wssia
»  Acquisition USERS IN LAST 30 MINUTES
Canada
» Engagement 1 54
Mo

O &)

»  Monetization

Retention

USERS PER MINUTE United Sistes

>
I Qsy

[T T

DEVICE CATEGORY IN LAST 30 MINUTES

O

® MOBILE

22.0%

Thats
User -~

» Demographics

b Tech

( Realtime )

® DESKTOP

78.0%

Users by First user source v

#1 (direct)
32 I
satultlllatllinlom
FIRST USER SOURCE USERS
Q < (direct) 32

v
Colombia
@ Wi

E <

2. View user snapshot [

icelang pr 4
Nonwesy
nked
Kingdom
'®
Uil Kazkh
France
in- 1
Turkey
Atghan
¥ g M1

Agerls |y Eawt Pakis

Mail Niger Sudan
chaa

enezusla Moeria Ethiopia

Brazi

per w,
Boliv =
smibia
. e | Madagascar
chie
Soumatis +
Avgentna

Keyboard shortcuts  Map data 2022 Terms of

Users ~ by Audience

#1 All Users
154
2078% lllll“llllllllll'IlI..lll

AUDIENCE USERS E

All Users 154
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ACQUISITION: WHERE DO CUSTOMERS COME FROM?

Understand how visitors
arrive on your website or app.

All accounts » Demo Aceount

Al Analytics a4 - Google Merchandise ... ~

Iy | Beportsenepshot Acquisition overview ) @
Realtime
Life cycle <
® emwee
~ Acquisition
FIRST USER MEDIUM
Acquisition overview .
organic
User acquisition (none)
Traffic acquisition referral
» Engagement (data deleted)
»  Monetization e
Retention _afﬁllate
email
( it 2
graprles overview

Demeographic details

b Tech
Liretime valug

New users by First user medium ~

NEW USERS

374K

257K

112K

55K

32K

51K

13K

View user

Q, Try searching "users from USA last week"

Last 12months Oct 17,2020 - Oct 17,2021 ~ (]

Sessions ¥ by Session medium v

SESSION MEDIUM SESSIONS
organic 541K
(none) 373K
referral 234K

<

Sessions + by Session campaign ~

SESSION CAMPAIG.. SESSI
1009693 | G...ner ~ Test
1009693 | Go...rts (set 0)

1009693 | Go...rts (set 3)

FIRST USER MEDIUM

organic

-

(none)

referral

(data deleted)

cpe

affiliate

email

\_

mew users by First user medium ~ \ 7K

NEW USERS
374K
257K
112K

55K
32K
5.1K

1.3K

J

ONS

13K
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ENGAGEMENT: WHAT DO PEOPLE DO ON THE SITE?

e FEngaged sessions
e User stickiness
e (Conversions

e Pages and screens

.l Analytics | Engagement overvi X +

€ 2> C O @ https://ar ics.google, ics/web/?utm_: stm_medi t&utm_

All accounts > Demo Account

Al Analytics  Gag - Google Merchandise ... ~

Q_ Try searching "top countries by users”

m Reports snapshot Engagement overview

O wiusers

Realtime

Life cycle A

)

»  Acquisition

B - Eengagement Average engagement time (D Engaged sessions per user 3

Engagement overview 1 m 465 1 . 2
Events
Conversions

Pages and screens

» Monetization

Retention

Engagement g g

Sep Oct

o USERS IN LAST 30 MINUTES
s ann~

d \t#/p213025502/report... ¥ M °
n e : @

L2adiys Sep22-Oct19,2021 [ & A7

Average engagement time per session

Tm 14s

2m 30s

1m40s

0m 50s

0m 00s

e —————
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MONETIZATION: ARE PEOPLE BUYING?

.l Analytics | Monetization overv: X 4

If you have an e-commerce ¢ 5 0 o (RS — T ——

accounts > Demo Account

All
-'I Analytics GA4 - Google Merchandise ... ~ Q  Try searching "top countries by users” 1S 0 : @

site, you can learn which of

[ Reportssnapshot Monetization overview & Last20days Sep22-0ct19,2021 ~ [ <& A2

your marketing activities are —

®

f f M Life cycle ~
most effective. ®
»  Acquisition
B, engagement Total revenue @ Ecommerce revenue Total ad revenue
~ Monetization $195K $195K $O‘OO
Monetization overview
$20K
Ecommerce purchases
In-app purchases 815K
Publisher ads S0k
Retention
$5K
User N $0.00
26 03 1 17
. . Sep Oct
CMonetlzatlon>
Total purchasers First time purchasers 3
n s sV 14 A/

e —————
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RETENTION: HOW LOYAL ARE YOUR CUSTOMERS?

All accounts > Demo Account
|| Analytics GA4 - Google Merchandise ... ~ Q  Try searching "users from USA last week" n 9
e How frequently and for :
i Reports snapshot Retention overview [ Last12months Oct 17,2020 -Oct 17,2021 ¥ [ <

how long do users

P 0O

engage with your

website or app after their
first visit?

e How valuable are users
after their first visit?

( Retention )

-4

© aivsers o £ \

S New users Returning users
New users Returning users
907K 159K

907K 159K

User retention by cohort User engagement by cohort

10% 25m 00s

i 11 IIMMMWL.I.W ) |

26
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TECH: KEEP UP WITH YOUR AUDIENCE

Know what devices and

browsers your audience uses.

Keep up with the technology
changes to ensure your site or
app works on alldevices.

_.l Analytics  Gaq-¢

Reports snapshot

Realtime

~ Acquisition

Acquisition overview

T2 0@ 2

User acquisition
Traffic acquisition

» Engagement

»  Monetization

Retention

User ~
»  Demographics
v Tech

Tech overview

Tech details

All accounts > Demo Account

Life cycle ~

User acquisition: First user...

andise ... *

Tech details: Browser @ ~

Users by Browser over time

Q Try searching "users today”

—_—

08 15
May

2

29

® Chrome @ Safari @ Edge @ Firefox @ Android Webview

Q_ Search

Browser = e

Totals

1 Chrome

2 Safari

vUsers

99,489

100% of total

79279

13819

New users

87,782

100% of total

68,507

13171

Feedback H- 2

Last2ndays May5-Jun1,2022 v [ < A7

Users and New users by Browser

6K BOK NEW USERS
Chiocie |
60K
4K
40
2%
20K
safari
L]
0
K 4
0 20K 40K 60K 80K 100K
USERS
Rows per page: 10~ Goto: 1 < 1-100f26 D
Engaged sessions Engagement rate Engaged sessions
per user engager
80,944 58.87% 0.81
100% of total Avg 0% Avg 0%
65815 60.2% 0.83
9,803 51.77% 071

e —————
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Google Analytics

Search Box
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HOW THE SEARCH BOX WORKS

Type questions into the search
box in plain language.

The search boxis a feature of
Analytics Intelligence. The
features that make up Analytics
Intelligence help you understand
and act on your data.

burce: Black Illustrations
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GET ANSWERS FAST (Analytics Intelligence )

Try searching "Data Streams™

Type a word, phrase or basic

what age are my customers

que S t ion int O the s e arc h b O X. what city is most likely to view an item

zip codes

@® Scarch for instant answers.

Reports snapshot

Demographic details

e Scarch for reports, admin

Overview

Audiences

pages, or insights.

A Trend of weekly revenue over last 12 months

e Secarch for account or AeT———
property configuration.

e Secarch Help Center content.

Quick Tip:

Learn more about the search box "
g.co/grow/ai

30 Grow with Google


https://support.google.com/analytics/answer/9357428#config
https://support.google.com/analytics/answer/9357428#help
https://support.google.com/analytics/answer/9357428#help
https://support.google.com/analytics/answer/9357428#help

CUSTOM INSIGHTS VIA ANALYTICS INTELLIGENCE

31

Set up alerts to
notify you when
conditions change.

Create custom alerts
for changes that are
important to you.

See alerts in your
account,or have them
emailed to you.

'|| Analytics

o

i >R O]

All accounts > Demo Account

Home @ ~

Insights

4, INSIGHT <

Users for the ign medium

GA4 - Google Merchandise ... ~

"organic" in United States spiked
From May 1to 7, 2022

We forecasted that users for the campaign
medium "organic” in United States would be
between 1,495 and 4,630. Your actual users of
5,351 were greater than this range

Users
8K

6K
K
2K
20 27 03 10 17 24 01
Mar Apr May

© Anomaly ¥ Expected value

4, INSIGHT @ <
Google/organic drove the most
conversions (35.33%)

From May 1 to 31, 2022

Conversions by source / medium

google/org
anic
baidu/organ

ic

analytics.goo|

gle.com/r...

youtube.com
JIreferral
0 10K 20K 30K 40K

Q, Try searching "top countries by users”

+; INSIGHT <

We forecasted that views from the screen
class "Lifestyle” would be between 475 and
2,072. Your actual views of 3,856 were greater
than this range.

Views

4K

20 27 03 10 17 24 01
Mar Apr May

O Anomaly % Expected value
— Views

Q) How does Analytics identify

® 2022 Gooale | Analvtics home | Terms of Service | Privacv Policv | M1 Sand feadharlk

View all insights —»

+, INSIGHT

New users for the screen ¢
| Google Merchandise Stor
From May 22 to 28, 2022

We forecasted that new users for
class "New | Google Merchandise
would be between 12 and 174. v
new users of 181 were greater th
range.

New users >

Grow with Google



WANT TO DO MORE YOURSELF?

Dimensions describe your
data. Each dimension can
be given a different value.

You can use secondary
dimensions to view your
data with more granularity
by adding another
dimension to your report.

Segments are subsets of
your Analytics data.

urce: Black Illustrations

Grow with Google
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USE “EXPLORATIONS” FOR IN-DEPTH INSIGHTS

.l Analytics X+

Access the segment builder €5 C 0 boslimbcs ot =

?utm_sour

GA4 - Google Merchandise Store

alysis/p2130255...

€« l i . Try searching "top countries by users" = : ‘
to create subsets of users oAl AnalYtes  GAd - Google Merchandise Store | & Tsereinaienceuniiesty N
9
. d n Variables Tab Settings e Segment overl.. lg E
S€SS10ns, and €ve nts. g Dot TecHque
) . Active users overlap
Mobile / Paid / Direct .., S
Segment overlap v Mobile taff
| -y lobile traffic
(read-only) a " Direct
@ (7] pirect traffic traffic
Dec 28, 2020 - Jan 24, 2021 SEGMENT COMPARISONS Paid traffic
= Mobile traffic Mobile
SEGMENTS hone i
us Paid traffic
Direct traffic Direct traffic
Segment set ¥ Active users
. Paid traffic
Explorations p—
Mobile traffic Startrow i 100.0% of total
S—— 1 Mobile traffic 39,990
10 -
2 Mobile traffic ONLY 26936
DIMENSIONS
3 Direct traffic 19,519
s
4 Direct traffic ONLY 12,694
Active users.
Gend
== 5 7065
| LOLIG FILTERS 6 [ Mobiletraffic | + [ Direct traffic | 6710
| Device category 7 Mobile traffic | + 5972
| First user medium 8 [ Paidtraffic ONLY 1,041
'

o
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Back to Eva

and Ricky !!
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WHAT DID THEY LEARN?

Eva and Ricky:

e Icarned thatthey did achieve

their SMART goal with their
three target cities.

e Discovered the three cities

I &

didn’t allperform the same
way.

e Decided to keep their
marketing focus on the two

more profitable cities.

Grow with Google



Using Analytics
with Google Ads
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WHY LINK TO GOOGLE ANALYTICS?

e learn what happens after
users click on your ad

e Advertise to specific user
groups based on their previous
behavior

e Use advanced machine

learning

e Understand Google Ads traffic
and if keywords convert (or

not)

Source: Black Illustrations

Grow with Google



GOOGLE ANALYTICS PRODUCT LINKING

al Anabice x4

e Youneed an account for e e————— : o g D m

| Analytics ey i Q, Try searching "Data Streams” T
o0 GA4 - Google Merchandise ... = - H

Google Analytics and T

[©] roperty
Google Ads. 5
e Click the Admin tab in ¥ e §
Google Analytics.
N Google Ad:

e From the property column, / =
click Google Ads Links .

(Google Ads Linking )

e Choose your Google Ads
account and follow the
prompts.

Grow with Google
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WHERE TO GO FROM HERE?

40

o
O

Set up Google Analytics,
or migrate to GA4

Set goals and test
marketing strategies

=
O

Learn what’s most
valuable to your business.

Measure results, set new
goals and take new actions

Grow with Google



KEEP LEARNING ON YOUTUBE

Check out the Grow with r—y—— .

& > C @& youtube.com/c/GrowwithGoogle

Google YouTube Channel = Do a e
. () Home @ Expert tips and training to grow
fO re Xp ertt 1p s to g row @ Exlore your skills, career, or business.  ®
your skills, career, or g o :
5]  Subscriptions ) < ' ) f‘ﬁi
business. I e .
® : row with Google e
@ History g‘;hgb 82.1K subscribers g
E Your videos HOME VIDEOS PLAYLISTS COMMUNITY CHANNELS ABOUT LA

(©  Watch later

Change of Plans with Answer in Progress B PLAY ALL

In this series, Grow with Google teams up with Answer in Progress to answer some of the top
questions relating to making a career change. Topics include what to look for in a career, how to...

iy Liked videos

SUBSCRIPTIONS
0 Music
g Sports

&-',.J this o i-.

e Gaming : -

R R 5 Questions to Ask Before Can You Get Hired Without How to Learn While Working How to Learn Without Going

Qu Ick I I p . 0 Movles & Shows You Quit Your Job | Answer ... Industry Experience? |... Full-Time | Answer in... Back to School | Answer in...
.

» | Can't Find Time
for Upskilling?
Rework your
Schedula

9:30

Is it Time
to Quit?
Start with

Zero Industry
Experience?
Find out if it

- mat'es il

Yo inme
Hier 8:13

Grow with Google @ Grow with Google @ Grow with Google @ Grow with Google @
MORE FROM YOUTUBE 1.7M views * 3 months ago 1.6M views + 3 months ago 1.3M views * 2 months ago 1.5M views + 2 months ago

Subscribe on YouTube e e e e

YouTube.com/GrowWithGoogl| -
e

Grow with Google


https://www.youtube.com/growwithgoogle

GOOGLE CAREER CERTIFICATES

Prepare for a new career in six = —
months with professional 1[5 —
HEEpEpN|
training designed by Google.
Data Analytics Digital Marketing & IT Support
e No experience necessary E-commerce
@ Jearn at your own pace i ;
Y P g —
e Stand outto employers v —1
, _ i— -
e Apathtoin-demand jobs
UXDesign

Get started at
grow.google/ certificates
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FREE ONLINE TRAINING AND TOOLS ATGOOGLE.COM/GROW

For teachers and students
Bring digitaltools into
your classroom.

For local businesses
Help new customers find
you online.

For job seekers
Boost your résumé with a
new certification.

For developers
Learn to code or take your
skills to the next level.

GI"O\N With Google Grow Your Career ‘Grow Your Business Career Certificates Live Training Partner v About v B s

shronger

Grow,with Google

Training, tools, and resources to help you
grow your skills, career, or business.

Prepare for your next interview Establish
interview warmus with Interview Warmup &g’ Email for
Interview Warmup is a tool that lets anyone practice {(\5} @ In this special
answering questions to get more confident and , - gt Business Weel

1t e yous kogming for in your newt jobi?

comfortable with interviewing. Your answers get = I_ﬂ-ﬂ a domain, help

_ = "y transcribed in real time so you can review whatyou  ||=||.ccu... BAHAH|..... the most out

< said and discover ways to improve your responses. e r} tools like emat
ano mare. Pl

i l_ |-| _l ore. Plus, att

Google Domai
>

Grow with Google
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Grow with Google

Share your feedback
g.co/grow/feedback
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