FACEBOOK 101

Getting Your Business on Facebook
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INTRODUCTION

Why should your business be on Facebook?

More than 200 million businesses are on facebook

Over 70% of Facebook users view local businesses at least
once per week

44% of users admit facebook influences their shopping
decisions

71% of shoppers feel they see relevant ads on facebook

Average facebook user clicks on 8 ads per month

LET'S GET STARTED




EDISON APPS

SMALL BUSINESS MARKETING AGENCY

WELCOME
EDISON APPS, LLC

We are a small business marketing agency that specializes
in helping small businesses maximize their productivity,
increase brand awareness, grow revenue, and utilize

automations to create amazing experiences for their
customers.

Brandon Lee
professional problem solver
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1.CREATE FACEBOOK BUSINESS PAGE

Create your company's Facebook page,
optimize it for the industry you serve, upload
photos and videos, post content consistently

Experiences, on every
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GETTING STARTED

Pages » Set up your Page

Set up your Page

Page information

Page name (required) 0
Test Page For Demo
Use the name of your business, brand or

organization, or a name that explains what the Page
is about. Learn More

Category (required) o

Advertising/Marketing X

> a category that describes what type of
business, organization or topic the Page represents
You can add up to 3.

Description

We do cool things for cool people,
digitally, making them lots of money.

Images

Profile photo - Optional o

Use a logo or image that helps peaple identify this
Page in search results.

Cover photo - Optiona o

', Drag to
* . Reposition

o

By creating a Page, you agree to the Pages, Groups and

Events Policies

Desktop Preview & O

Test Page For Demo
Advertising/Marketing - Unofficial Page @

Home About Photos  Videos More © Message Q .

About e Create post

We do cool things for cool people, digitally,

i f \ . . .
Paidrg them lofs:of maney l&s Photojvideo a‘ Tag people Q@ Checkin

First, you need to create a Facebook Business account by visiting
business.facebook.com.

You will need to provide some basic information about your business, such as its name,
industry, short description of your products/services.

Once you have created your account, you can start customizing it.




CUSTOMIZE YOUR PROFILE

Manage Pages and profiles

éb Test Page For Demo

(/) Meta Business Suite

® Inbox
R Planner
Publishing tools
Insights
News Feed

@ a3 =

Business Apps

Test Page For Demo

v @ % » 1036

o

Home

News Feed

Messenger tools

Ad Center

Notifications

Insights

Page Quality

Edit Page info

® 4 new

Settings

® 4 new

Create @Username - Advertising/Marketing

Home Groups Events Reviews More »

+ Add a button

=d Advertise Q éb v

[ Videos

J

Add More Information to Test Pi.L Photos

You're missing some details for your |
!; Y ’ About

Get Started Community

i X

our Page by adding more information.

Edit tabs | ="
A IR |
0@ Manage your Page and Instagram account together with Meta Business Suite. Open now
Set your Page up for success Create post
Finish setting up your Page so people on Facebook know
you'reacradiblie business. l“ Photojvideo ﬁ Reel ° Get messages

5 of 13 steps completed
D e S

Completed
Establish your Page’s identity

Create [ Live

7 Event @ Offer =4 Ad



CHOOSE TEMPLATE, TABS & USERNAME

The right template makes all the difference in your Facebook Page's appearance
and functionality. Make sure you do not just use the standard!

n

Templates

Standard
Good for all Page types, with buttons and tabs to help
showcase what's important to you.

Business
Designed to help you manage your business, including
ways to post jobs and special offers.

Venues
Designed so you can highlight useful info like your
venue's hours, location and upceming events.

Nonprofit
Designed to highlight your cause and encourage people
to fundraise and donate to your nonprofit.

Politicians
Designed to help politicians reach their supporters and
communicate their message.

Services
Designed to help people find your services and get in
touch.

Public figures
Designed to help public figures reach their supporters
and communicate their message.

Restaurants & cafes
Designed to highlight photos and important info about
your menu, hours and location.

Shopping
Designed to showcase products and make it easy for
people to shop online.

Video Page
Designed to showcase video content on your page.

Test Page For Demo

I Create @Username - '\dvertising/Marketing + Add a button |
C

Create your Page's Username - this is also your page’'s URL that you share pointing
potential clients to your page.

Create a call to action (CTA) with the blue button. Depending on your industry, goal is
to engage the visitor with the most important action they can take to get to doing
business with you.

Edit action button

Choose the action you want your Page visitors to take.

Follow
Make it easy for people to follow your Page.

View Gift Card
Choose a website where people can purchase your gift
cards.

Start Order
Choose a website where people can order your food.

Book now
Choose where people can book with you,

Call Now

Choose where you'd like to receive calls.

et



COMPLETE YOUR PROFILE

Complete all the sections under
setup your page for success

Manage Pages and profiles Ja Test Page For Demo 4 Advertise Q| [ nee éi 3

é‘) Test Page For Demo v .
Set your Page up for success i* Create post

Finish setting up your Page so people on Facebook know
you're a credible business.

[+ z AR
: . | Photo/video Reel Get messages
Meta Business Suite A O — loa / 3 (~] 9
D S S
. Inbox
Completed Create [ Live @ Event & Offer =4 Ad
A4
FA  Planner Establish your Page's identity
B Publishing tools 6 steps left " . Test Page For Demo updated their profile picture,
+ . . - .
Provide info and preferences ‘ 26m- @
Does your business already have a website?
B8 NewsFeed Add website More =
&9 Business Apps Location info
Do you want your Page to display a business address or service area?
Add location info More +
0 Home
Business hours
B News Feed Do you want people to see business hours on your Page?
Add hours More =
@ Messenger tools
Phone number
“ Ad Center W Do you want to be contacted by phane?
cusn oy Add phone number More «=
A Notifications
. Set your messaging preferences
d InSIthS Link your WhatsApp accounl so people can message your Page over 0 0 -
WhatsApp. Sl
WhatsApy People reached Engagements Distribution score Boosta post
@ Page Quality Link WhatsApp More +
@ Like (D) Comment /> Share e
s Edit Page info .
' 4 Add an action button

® 4 new 5 - . ~ N D (O
Make it easy for people to do things like call or book with you. This button é“ Comment as Test Page For Demo ANCECNTCEE,
Settings appears at the top of your Page.

® 4 new

L

Add button More = ;‘ Test Page For Demo updated their cover photo.
26m- D

2 steps left
Introduce your Page




OK BUSINESS PAGE

st content consistently

Manage ads that don't comply with our Advertising Policies
and request another revies
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Meta Business Suite.

& Page settings [/
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2. CREATE A META AD ACCOUNT

i s
Manage your Meta Busmoss Accou
m‘ datn sources and peophe

Create your Facebook ad account, create a
Meta pixel, install it on your website, create

Page [
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= % % «

My Profile . o O . '_\ "4 Friends Online
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A v "y
. L '.' 1
Friends % . " = @ s
“ : A .
Groups o = - B W ':i'l"_ Young Christina
o 1P Lady Anna
Market © ‘ 0
@ Anonymous
": Relaxed Enya

P 2 Happy Chrissy

Events

Games
Bookmarks

More ...

ny's Facebook page,
stry you serve, upload




AD ACCOUNT

() Alltools X

Q

i Create
@ Post Engage audience Manage
&) Story = Business Feed [ Account Quality [
® = Follow and interact with professionals like you to inspire Manage ads that don't comply with our Advertising Policies
@ ideas to engage your audience. and request another review.
Go live
®) B Content B2 Billing (7
<3 Ad Schedule, publish and manage posts and stories, create View payment history for your ad accounts.

EED Al

ol

draft posts, and access Facebook photos.

Game Streaming
Dashboard for Gaming Creators to reach your audience and
advance to the next level.

Inbox

Respond to messages and comments, set up automated
responses and assign conversations.

Planner
Plan your marketing calendar by creating, scheduling and
managing your content.

Sound Collection [~

Enhance your videos or audio content with rights-cleared
music or sound effects and use it on business, creator or
personal accounts across Meta.

Business Apps
Connect your Facebook Page with apps that will help you
manage and grow your business.

File Manager
Manage and organize image and video files for use in your
posts and stories.

Grow your business
See recommended actions that will help you get started
with Meta Business Suite.

Page settings [~
Manage Page roles, Instagram and WhatsApp connections
and more info associated with your Page.

¢ Settings
Advertise Manage your Meta Business Account, including the
accounts, data sources and people who work on them.
' Ads ,

Create, manage and track the performance of your ads for
your Facebook Page and connected Instagram account.

@ Ads Manager [~ €«

reate, manage and track the performance of your
campaigns, ad sets and ads for your ad account.

O Apps (7

Set up and manage advertising settings for mobile apps
connected to your business.

s

-3 I~ 7
View Page [ ©
See how your Page appears to your audience.

Analyze and report

]

Ads Reporting [
Create flexible reports to analyze and optimize ad
performance.




CREATE AD ACCOUNT

Use Ad Manager to get to Business Settings to complete setup

m Business Home v \

— Shortcuts
z. 2 o 2
Business set- Ads Manager Events
e tings Manager
o] B: 113
Account Ad account Audiences
Quality settings
Manage business Create a new ad account
U Account Quality
@ Payment information has moved

3 Apps ' You'll be able to add payment information after you create your account.

B3 Billing Ad account name

@ Brand Safety and Suitability

Time zone
£ Business settings (GMT-07:00) America/Los Angeles
. Currenc
© Collaboration Center y
USD — US Dollars
A Events Manager
By creating an ad account, you agrea, on behalf of Edison Apps, LLC as its authorized representative to
Iﬁ Media Library Meta Terms of Service including the payment terms for the selected payment method.
® Meta Business Suite Cancel

9. Store Locations

Protect rights




VERIFY YOUR DOMAIN

Add your domain and then follow the prompts to add verification tag to your domain.

LAl e L U e i s

Commerce accounts

WhatsApp Accounts Add a domain

Add the correctly formatted domain you want to associate with your
business.

You can only verify the root domain [example.com), not a subdomain

< Data Sources A R You must have access to your domain and/or website editor,
R or have a developer help you verify your domain.

Catalogs
Pixels
Offline event sets
Events datasets
Domains
Custom conversions
Q m testfordemo.com Not verified e
Owned by: Edison Apps, LLC ID: 617452336942425
Event source groups testfordemo com Wity oi deiian
Hotvee Select one option
Shared aLIdiEI"IGES Add a meta-tag to your HTML source code
Add a meta-tag
2 3 rify this domain by copying and pasting the provided meta-ta into the < > ... <head> section of your website's home page HTML code.
Busmess Creatwe Fglders Verify this do by copying and pasting the provided meta-tag code into the <head
1. Copy this meta-tag:
<meta name="facebook-domaln-verification’ content="aves1p61xa837wglwerajgkgOnpjaz” />
s 2. Paste the meta-tag into the <head> ... <head> section of the website’s home page HTML source, and publish the page.

@ Brand safety an

Note: Verification will fail if the meta-tag code is outside of the <head» section orina lon foaded dy ically by JavaScript.

3. After you've published the home page, confirm that the meta-tag is visible by visiting http./testfordemo.com/ and viewing the HTML source.

Domains | ok

Note: It may take up to 72 hours for Facebook to find the meta-tag code. If the domain status is still not verified, you'll need to click Verify domain again or confirm the meta-tag is listed in the scrape results in the Sharing Debugger Tool.

Block lists




CREATE META PIXEL

This is how you track your ad performance, audience engagement, and make smarter marketing

decisions

LAl e L U e i s

Commerce accounts

WhatsApp Accounts

g?n Data Sources ~

Catalogs

| Pixels

Offline event sets
Events datasets
Custom conversions
Event source groups
Shared audiences

Business Creative Folders

@ Brand safety and suitabil... »

Domains

Block lists

Connect Website Activity Using Pixel

Track Website Conversions Using Pixel

Add the pixel code to your website to run conversion campaigns, build advanced
reporting and custom retargeting. The pixel is a snippet of code that securely receives
information from a website. Learn more

Pixel name

Test For Demo Pixel

Check your website for easy set up options @

[ testfordemo.com|

To comply with our policies and help protect your users’ privacy, don't share sensitive user

data with us when setting up events. Visit the Help Center to learn more about sensitive data.

By continuing, you agree to the Meta Business Tools Terms.

To add more than one pixel to your ad account, upgrade to Business Manager.

You will need to choose how to install the
pixel on your website. If you have a
popular platform like Wordpress, Wix,
Shopify, Webflow, WooCommerce,
Squarespace (it's super easy)

Install Meta Pixel X

How do you want to set up the Meta Pixel?

@ Use WordPress to set up the pixel

It looks like your business might be using WordPress. If
you have a WordPress account, you can set up the pixel Browse other partners
without editing your website's code.

Edit your website's code to set up the pixel Set up manually

Install the pixel manually in your website's code. Select this
option to be able to customize your events and parameters.

Give Feedback Cancel

If you can’t use a partner integration, you
might need to hire someone to help you.



ADD EVENTS

Events are the behaviors users engage in on your website that you want to track.

Connect Your WordPress Account to Meta

L & 4

Install Plugin Connect to Facebook Verify connection

Add Events Using Event Setup Tool

You can use the Event Setup Tool to add standard events
and parameters without the need to code. This is the
easiest option to install pixel events.

Only use this tool on websites that you manage. The website that
you connect to will have access to your ad account
configurations.

Website URL

https://testfordemo.com

Give feedback

.
Set up events

Confirmation

..

(2 Open Website
v

:: Facebook Event Setup Tool [+ Finish Setup

Events on This Page All Events

No events found on this page.

+ Track New Button ¢ Tracka URL

Give Feedback

Set Up Event

Select the event type you'd like to track.

View Content

fFl Schedule

Q, search
Start Trial
Submit Application
Subscribe

@ & \View Content

Add Content ID and Content Type




ADD EVENTS

Choose the correct event that corresponds to the data that you want to track

Finish Setup

Event Match Quality Total events L

Please review your events. You can access and manage your event tracking through your = -~ 27
settings in Events Manager. S
a

0

Waiting for first event

Walting fot firs1 event

@ View Content
Button text is: "view calendar”

Subscribe
Button text is: "sign up"

Pixel/Conversions API Aggregated Event Measurement

Contact

. - View and manage events configured for iOS 14.5+ ad optimization on primary domains associated with your Business Account. Verify primary domains you own 1o ensure you
Button text is: "start planning

Configure Web Events

Contact
Email address is "events@trainwreckco.com”

Find Location d

Button text is: "sierra madre st colorado springs co”




CONFIGURE WEB EVENTS

Similar but Different to the Pixel Events. This events are for iOS devices using OS 14.5 or greater.
Enhanced privacy protections limit tracking, and this tool helps you maximize the tracking data on
those devices.

Edit Web Event Configurations

To change this domain’s configuration schema, select the desired pixel or custom conversion and the event you want configured on the domain. Place the events in order from highest to lowest priority so Facebook receives the event that's highest in priority when a customer takes several actions during a web session. It may take 72 hours for ads and ad sets to
be published after certain configuration updates, and ads and ad sets will stop running if you remove events that are being used for optimization. This may include those belonging to your Collaborative Ads partners. Leamn more

Events slots filled: 8 of 8

Priority © Pixel/Custom Conversion Event Name @ Value Optimization @ Configured Event Usage © Owned By @

Highest priority i L Custom Conversion v ] Choose an event

Choose a Pixel or Custom Conversion

Choose a Pixel or Custom Conversion 1 Event

Choose a Pixel or Custom Conversion 1 Event

Choose a Pixel or Custom Conversion

Choose a Pixel or Custom Conversion

Choose a Pixel or Custom Conversion 1 Event

& & & & & =2 & &

Lowest priority ! Choose a Pixel or Custom Conversion 1 Event
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npany's Facebook page, | What can you do here? Utilizing the simple
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5, post content consistently - with all tools.
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BUSINESS MANAGER

Snapshot of your page, acts as a dashboard for page Admins

S Y TR
b 1\

0 Meta .
Business Suite

kN
Test Page For Demo " _ a5
0 Manage Facebook Page essaging Last 28 days

Messaging New messaging
conversations started connections

Test Page For De... ¥

To-do list

Check unread messages, comments and other things that may require your attention.

Notifications

You're up to date on your to-do list.

Inbox Manage your marketing content

See your recent and upcoming posts, stories and ads, and schedule content to plan ahead.

Planner Posts Stories

o
()
() Content
B

Planner

' Ads

gl Insights

@ B

— All tools ‘ ) :

— This post has no text This post has no text This post has no text
Apr 4, 2023, 11:24 AM Apr 4, 2023, 11:24 AM Apr 4, 2023, 11:21 AM
w 0 0 comments m 0 0 comments m 0 0 comments
0 people reached 0 people reached 0 people reached

Create ad Boost post Create ad




BUSINESS MANAGER CONTENT

Detailed review of you page's content, with light reporting tools

Content ¢ : Export data b E Create reel -
Schedule, publish and manage posts and stories, and more.

B coniant #r You can manage multiple Facebook Pages and Instagram accounts together X
onten ~

Posts & reels

Stories

Multiple assets can be managed together on select tabs within Content, Video insights and Monetization. Only assets within the same Meta Business Account can be managed together.

Select asset(s)

A/B tests

Published cheduled Draft Expirin Xpire
Feed & grid 3 e o piing Exprec
Mentions & tags

Clips Post type Filter fD Last 90 days: Jan 4, 2023 - Apr 3,2023 ¥ Il Columns

@ Collections Title Date published Engagements @ Likes and reactions © Comments @ Shares ©

@] Creative assets

Test Page For Demo updated their profile picture. : 0 0 0 0 0
‘i; & Test Page For Demo Create ad Tue Apr 4, 11:24am Accounts Center accounts reac...  Post engagements Reactions Comments Shares

Test Page For Demo updated their cover photo. 0 4] 0 0
F " g ' up l P Boost post . Tue Apr 4, 11:24am
(¢}

"—' Test Page For Demo Post engagements Likes and reactions Comments Shares




BUSINESS MANAGER INSIGHTS

Detailed reporting tools and page analytics

In;:ghts BB Last 28 days: Mar 7, 2023 - Apr 3, 2023 ¥
Review performance results and more.
. # You can manage multiple Facebook Pages and Instagram accounts together X
W Overview : -~ ce i Y s ;
Multiple assets can be managed together on select tabs within Content, Video insights and Monetization. Only assets within the same Meta Business Account can be managed together.
-+ Results

Select asset(s)
2% Audience

“Q Benchmarking Reach

) 8 See more about your content performance
CG!‘HDBFE—.‘ your reach from this period to the previous one. y P

Content
Facebook Page reach (i)

O 0%

@ Overview
= content

Messaging Daily Cumulative

(7 overview

Video

:Q Benchmarking

()0 Audience
) Loyalty
— 0
(2) Retention Mar 9 Mar 13 Mar 17 Mar 21 Mar 25 Mar 29 Apr 2
Facebook Page reach B Facebook Page reach
Earnings Mar 7 - Apr 3 Feb 7 - Mar 6
@ Videos
Ways to help grow your reach
Post frequently and consistently Improve engagement for your content Try reaching more people with an ad
© posts © These insights are based on your most recent posts and stories. € Facebook Page paid reach (D)
0 o% € Median post reactions, comments and shares (O 0 0%
€ stories O] v
0 0% €9 Median story reactions, replies and shares ()
Create post v Create ad

See tips to help improve your content
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RESOURCES

Scan the QR code for a PDF of
additional Facebook resources

NEXT STEPS

1) Attend the 3 additional Social Media
Presentations this month.

2) Setup FREE consulting with one of the
marketing/social media experts with the
SBDC

3) Request more courses that you'd like
presented to the SBDC team.

EVALUATIONS

Be on the lookout for course
evaluation link coming to you
from the SBDC team. Help us
continue to provide quality,
relevant content that serves your
business’s needs.
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