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Kat Hart

• LBDC Program Director since fall 2019

• Consultant specializing in startup concerns & digital 

marketing lead generation

• Former entrepreneur 

• Seamstress

• Lifelong student

• Colorado native

• Nerd



• Name

• Business industry

• Business name (if you’ve got it)

• What you hope to learn most today

Intro to YOU!



Who We Are &   
What We Do

The LBDC welcomes 
the opportunity to 
help you start, grow
and thrive in your 
business endeavor.

FREE 
Confidential 
Consulting

High Quality 
Business 
Education

Connection to 
Business 

Resources



Our 2022 Results

264

Clients

617 Sessions

595 Hours

13

New Business 

Starts

$4.3 M Increased Sales

$32.4 M Sales

Capital Formation

$1 M 



• Basics of Marketing & Advertising

• Marketing Mix Evaluation

• 5 Bare Minimum Tools

• Jump Starting Your Content Engine

WHAT WE’RE 
COVERING 
TODAY



Marketing vs. Advertising

• About the conversation and communication

• Helps you figure out who and where your 
customers are

• Free and paid

• About conversions and sales

• Helps you bring your customers in

• Paid

Marketing

Advertising



Marketing Mix

Product

Promotion

Price Place

People

Process

Physical 
Evidence



Digital Marketing

Website

Email

SEO

Pay Per Click

Reviews & Testimonials

Social Media



Evaluating Digital 
Channels

Key Questions to Ask Yourself:

• Are my (desired) customers on this channel?

• How do they prefer to communicate?

• How much time can I invest per channel?

• How much money can I invest per channel?

• What is my goal on this channel?



Tips for Good Marketing

• Colors, language, 
and images

• Timing

• Channels

• Regular 
interaction

• Data is 
everywhere! 
Use it!

• 6-8 points of 
contact to a sale

• Responsive to 
the current 
environment

• Honest/Authentic

• Still stays within 
brand identity

Consistency Goal Driven Adaptable



BREAK TIME



TIME FOR ACTION!



DISCLAIMERS

• The following section contains screenshots from 
various programs and websites. While we try to 
keep them up to date, sometimes the tools are 
updated and we can’t always get new 
screenshots.

• Likewise, pricing is always subject to change,
investigate for yourself before selecting a tool.

• While we recommend the following tools because 
they are free or low-cost an easy to use, this is 
not a specific endorsement of any tool.



Google Business

https://business.google.com/create

Why: Google is THE search engine used by 
most customers

Benefit: Control more of what your customers 
see about your business, improves 
SEO

5 BARE 
MINIMUM 
DIGITAL 
MARKETING 
ACTIONS 

https://business.google.com/create


Google My Business
5 BARE 
MINIMUM 
DIGITAL 
MARKETING 
ACTIONS 



Google Business
5 BARE 
MINIMUM 
DIGITAL 
MARKETING 
ACTIONS 

https://business.google.com/locations


Google Business
5 BARE 
MINIMUM 
DIGITAL 
MARKETING 
ACTIONS 



Facebook for Business

https://www.facebook.com/pages/creation/?r
ef_type=launch_point

Why: Facebook has 233M users in the U.S. 
alone!

Benefit: It’s free and another way to 
direct traffic to your business

5 BARE 
MINIMUM 
DIGITAL 
MARKETING 
ACTIONS 

https://www.facebook.com/pages/creation/?ref_type=launch_point
https://www.facebook.com/pages/creation/?ref_type=launch_point


BUT WAIT – Why Not a 
Personal Page?

It’s a violation of their terms & conditions

You risk getting shut down and having to start 
building your following from scratch

Sorting out personal and 
professional contacts is a pain if 
you ever stop operating your 
business

You lose valuable analytics & tools

5 BARE 
MINIMUM 
DIGITAL 
MARKETING 
ACTIONS 



Facebook for Business
5 BARE 
MINIMUM 
DIGITAL 
MARKETING 
ACTIONS 



Facebook for Business
5 BARE 
MINIMUM 
DIGITAL 
MARKETING 
ACTIONS 

https://www.facebook.com/lovelandbusinessdevcenter


Facebook
Meta for Business

5 BARE 
MINIMUM 
DIGITAL 
MARKETING 
ACTIONS 



Create an Email List

Why: Your email contacts are yours

Benefit: Direct communication with your 
customers

5 BARE 
MINIMUM 
DIGITAL 
MARKETING 
ACTIONS 



Create an Email List

MailChimp

• Free up to 2,000 contacts

• Limited reporting and tracking

• Their branding is required at the 
bottom of the email

5 BARE 
MINIMUM 
DIGITAL 
MARKETING 
ACTIONS 



Email Best Practices

Do’s 

• ASK people before adding them to your list

• Include a popup on your website that links to your 
email list

• Set clear expectations for signups on how many 
messages they’ll receive

• Regularly clean up old emails from your list

Don’ts

• Auto-add or purchase emails

• Re-add unsubscribes

• Send a bunch of emails and then nothing for a long 
time

5 BARE 
MINIMUM 
DIGITAL 
MARKETING 
ACTIONS 



Easy Graphic Creation

Why: Helps with consistent branding and image 
sizes

Benefit: Speeding up graphic creation saves 
time

5 BARE 
MINIMUM 
DIGITAL 
MARKETING 
ACTIONS 



Easy Graphic Creation

Canva

• Pre-sized image templates for most social 
media

• Customizable to your brand colors

• Easy to use, low learning curve

• Stock images and icons included

• Also includes some basic animated social 
graphics

• Good for basic print media too!

5 BARE 
MINIMUM 
DIGITAL 
MARKETING 
ACTIONS 



Easy Graphic Creation
5 BARE 
MINIMUM 
DIGITAL 
MARKETING 
ACTIONS 

https://www.canva.com/


Use a Scheduling Tool

Why: Helps with time management as you take 
care of multiple areas of your business

Benefit: Consistent communication with your 
customers

5 BARE 
MINIMUM 
DIGITAL 
MARKETING 
ACTIONS 



Use a Scheduling Tool

Pros

• Bulk schedule content

• Not all platforms have their own scheduling tool –
this solves the problem

• Consolidated analytics

Cons

• You still have to engage with your audience!

• Algorithm can decrease your reach with a  
scheduler

• Stay aware of your content in case the 
environment changes

5 BARE 
MINIMUM 
DIGITAL 
MARKETING 
ACTIONS 



Use a Scheduling Tool

Remember – Time is an Asset

• Evaluate your channels thoroughly 
before committing to them

• Most scheduling tools will offer a free 
trial – Use the time to see what works 
for YOU 

5 BARE 
MINIMUM 
DIGITAL 
MARKETING 
ACTIONS 



Some Tools Out There
5 BARE 
MINIMUM 
DIGITAL 
MARKETING 
ACTIONS 



YOUR TOOLBOX



BREAK TIME



TIME FOR A JUMPSTART



Multipurpose Your Content



• Multipurpose your content

• Create a video/reel

• Audio from a video can become a 
podcast

• Transcription of the podcast can 
become a blog post

• Highlights from the blog post can go 
on a graphic for social media

Multipurpose 
Content 
Planning –
Sample 1



• Multipurpose your content

• Create a blog post

• Highlights from the blog post can go 
on a graphic for social media

• Use as inspiration for a video/reel

• Use questions generated from social 
media for a podcast interview

Multipurpose 
Content 
Planning –
Sample 2



Video Is Important But…

• Not all content has to have a video element

• Video can be hard to do well and intimidating

• Whatever content you produce should be 
authentic to YOUR business

• Don’t let PERFECTION stop PROGRESS



Content Categories

• Jokes

• Viral content 
shares

• Memes

• Contests

• Inspirational 
quotes

• Beautiful images

• Success stories 
from your 
business

• You or partner 
resources

• Research & facts

• Tips & tricks

• Answer FAQs 



Content Categories

• Caption “this” 
photos

• Polls

• Advice

• Questions

• Behind the 
scenes

• Photos of YOU as 
the face of your 
business

• Features of your 
staff

• How to contact 
you!

• One 
product/service 
featured

• Give details



Make Them Smile



Inspiration Abounds



Educate and Inform



Start a Conversation



Connect with Them



Hey, You’re Here to SELL!



THANK YOU

Kat Hart
Program Director

kat@lovelandbusiness.com

970.667.4106

www.LovelandBusiness.com

Hope Hartman
Executive Director

hope@larimersbdc.org

970.204.8600

www.LarimerSBDC.org

Connect 

for Help
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